Percentage Philanthropy Workshop

September 25-28, 2005 

Organizer: Nonprofit Information and Training Centre Foundation

Supporters: Sasakawa Peace Foundation, OSI-LGI

Purpose of the meeting: 

a) build the strategic capacity of participants to enable them to design a targeted and policy-relevant advocacy campaign to support the dissemination of research findings

b) share experiences of communication and campaigning techniques related to percentage philanthropy – general awareness raising and for collecting 1-2%

Venue: 

Hotel Benczúr, 1068 Budapest, Benczúr u. 35.
Phone: (361)479-5662  
Fax: (361)342-1558
E-mail: info@hotelbenczur.hu 
Web-page: www.hotelbenczur.hu 

Participants:  
18 representatives of CEE, SEE and NIS countries in addition to some local Hungarian invitees

Language: 

English
Board:
Participants’ stay and full board at Hotel Benczúr is covered by NIOK.  

Agenda

24. September 

Arrival of participants

19.00 :


Welcome dinner and reception at Hotel Benczúr


25 - 26. September

9.00 –  9.30:
Welcome of the participants, introduction of the workshop

9.30 – 17.30: 
Two days training on developing effective advocacy strategies for policy action by LGI trainer Lisa Quinn

The module consists of 3 main elements:

1. Developing a framework for advocacy planning

2. Developing your advocacy plan

3. Writing and using the policy brief in support of an advocacy strategy

(Please see details of the training as attachment)

26. September

21.00 – 22.00:
Danube Legend - an evening sightseeing cruise on the river, combined with a sound and vision show. (Departure from the hotel: 20.00)
27. September
9.30 – 13.30: 
Advocacy cases around percentage philanthropy and philanthropy  development (facilitation by Lisa Quinn, LGI)

· Macedonia: policy actions from the side of the ministry related to percentage philanthropy (Borce Smilevski, Ministry of Finance)

· Czech Republic: how to achieve favourable SMS giving opportunity for NGO donations (Pavlina Kalousova, Czech Donors Forum)

The session will create an integrated part of the advocacy training – in this way the participants can compare the lessons learned and the experiences from practice

- Ukraine: presentation of Center for Philanthropy (partner of PPPproject) on the developments of advocacy activities in favour of percentage phylanthropy (Svitlana Kuts, CP, Ukraine).
13.30 – 14.30

Lunch

14.30 – 16.30:
Communication and campaigning practices related to percentage philanthropy (facilitation by Marianna Torok, NIOK) 

Phase I.
General awareness raising campaigns aiming to facilitate the success of the percentage system 

· Hungary: Balazs Gerencser (NIOK, Budapest)

· Romania: Roxana Muresan (ARC, Cluj Napoca)

· Slovakia: Jana Kadlecova (Bratislava)

The session will show us the neccesity and aims of general campaigns, and guide us through the different methods, services and creative ways of exploiting opportunities to communicate with the potential beneficiaries and designators.

The session is informal, so it includes questions and answers upon need.
16.30 – 16.45:
Coffee-break

16.45 – 18.30:
Tools, institutions helping NGO communications and campaigns

· Communication toolkit – how the collection of experiences can help NGOs in designing communication campaigns? (ARC, Cluj Napoca)

· Advertising agency – how an advertising agency can provide assistance to NGOs in their campaigns? (Hungarian advertising agency)


Expected topics include: what are the common features of the campaigns if NGOs are in different countries with different field of activities? What are the aspects, which will decide, what kind of a campaign an NGO can run? 

How an advertising agency can assist in an NGO campaign? What are the mechanisms and reasons for cooperation?
19.00 :
Dinner and a good time together at the Hotel’s garden or restaurant
28. September
9.30 – 13.30: 
Communication and campaigning practices related to percentage philanthropy (facilitation by Marianna Torok, NIOK) 

Phase II:
Communication campaigns of NGOs for convincing citizens to donate 1-2% to a specific NGO

· Hungary:  


· Mina Krisztina (SOS Childrens Villages)

· Pirityi Katalin (Foundation of primary school)

· Romania: under confirmation

· Slovakia: under confirmation
· Poland: under confirmation
The session will provide an insight into the different methods of communication of the NGOs in the countries – whether the differences are up to the specific countries or because of the different size, clientele, region or activity? The participants can ask the NGOs about their experiences in detail.
13.30 – 14.30:

Lunch

14.30 – 17.30:

Individual consultations with Lisa Quinn on advocacy strategies

The schedule for the consultations will be prepared during the training session upon need.
29. September 
Departure of participants
